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Editorial Policy Forward-Looking Statements
With the aim of presenting its Group management and corporate activities to stakeholders in an acces- The strategies, plans, results, and other
sible way, Mitsubishi UFJ Lease & Finance Company Limited issues a corporate report each year. information presented in this report contain

Corporate Report 2020, for the fiscal year ended March 31, 2020, was produced with reference to
International Integrated Reporting Framework Ver.1.0, a guideline issued by the International Integrated

future projections and forecasts. Such
forward-looking statements reflect
assessments made by the Group based on

Reporting Council (IIRC).* Accordingly, the report presents a comprehensive overview of the Group’s e TeriEen EvElEs Eh i e 65

corporate activities and introduces its initiatives for the creation of sustainable corporate value. publication. Please note that actual results
Highly important information, such as explanations regarding growth strategies laid out in the are influenced by a wide range of significant

Medium-Term Management Plan and information on environmental, social, and governance (ESG) issues factors and may therefore differ considerably

affecting the Group’s operations, has also been included.

Going forward, we will work to promote a better understanding of the Group’s corporate activities by
continuing to develop the report as a tool linking the Group with its stakeholders.

* The International Integrated Reporting Council (IIRC) is an international federal body composed of regulators, investors,
corporations, standards bodies, accounting specialists, and nongovernmental organizations.

from the content of these statements.

“  Asset-Business

Platform Company

Our goal is to become an asset-business platform company that can monetize asset
value by drawing from our extensive asset business insight, a strength of the Company
accumulated from our efforts in the leasing business, and to utilize our customer and
financial bases in order to build a portfolio of businesses that leverage our ability to

create asset value as asset holders.
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